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What may you be doing?


How do you get there?


Where will it take you?


 What are the benefits?


The Marketing Manager may be responsible for:


achieving the company’s mission statement of making duck easy to use, good value and available everywhere


exploring new markets for duck


developing and maintaining export markets


developing and implementing appropriate strategies by selecting, segmenting and targeting markets, and promoting products to those markets


organising stands, setting up and working at Trade Shows, both domestic and international


make decisions regarding products such as labelling or packaging


develop plans in relation to advertising, sales promotion and public relations


determine a pricing approach and set prices for products





This is a senior management position.  Extensive experience in marketing and the food industry are essential.


To become a Marketing Manager usually requires completion of a diploma or degree with a major in marketing. ��Entry to these courses usually requires completion of VCE with English and mathematics.





The Marketing Manager will be given greater responsibility as the company expands.  Opportunity also exists for the Marketing Manager to transfer to positions of greater responsibility with larger organisations,





www.luvaduck.com.au





www.food.vic.gov.au





Marketing Managers promote a company's sale of products, including the marketing of existing products, developing new products to cater for consumer demand, or developing markets for new products.











Salaries are paid above award and are renegotiated annually to reflect increased skill levels.








